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® Subject areas
Mobility and Sustainability
Digital Public
Digital Ethics
Digital Memory Culture
Digital Skills

Datamanagement and Regulation

Administration and Politics
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Center for Trustworthy Artificial Intelligence
T CTAI The CTAI‘s key objectives

1. Information
The center delivers knowledge, educates and informs. Understanding is
C t essential for creating trust.
2. Research
o9 0 O
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Center for Trustworthy
Artificial Intelligence

Scientific monitoring of developments related to Al
to avoid negative effects of Al.

3. Evaluation
The CTAIl develops instruments for the assessment and certification of Al.

4. Certification

Creation of concepts to check whether Al systems meet the criteria of
trustworthiness.

5. Network

zvki.de We act as network designers. We discsuss solutions to questions and
Supported by the German Federal Ministry for the Environment, Nature

Conservation, Nuclear Safety and Consumer Protection challenges of Al. ,
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Digital Collective Memory (DCM)

DCM key objectives

= i 1. Creates a safe and central place where people exchange ideas and
information about digital tools for historical-civic education

2. Promotes the use of digital formats in historical and cultural

D ( |V| o educational settings
3. Creates a network where people help each other in their projects

Digital Collective Memory and plans

4. Creates new insights, ideas or points for discussion and “go
public” by taking results and issues from the platform to a broader
audience

memory-collective.org
supported by EVZ Foundation ’
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IRights.Lab Academy

* Promotion of digital competences for
beginners and experts

* Training courses:
 Discrimination and algorithms
* Publicin digital change
* Data Governance
* Copyright online

* Innovative management and organization
* Professional usage of social media

academy.irights-lab.de
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